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fringebenefit

communicating benefits  
is no (knock-knock) joke

You can lead a horse to water, but 
you can’t make him fully drink 
in the beauty of your office e-

mail “How Staying Hydrated Can Im-
prove Work Performance.” It’s not just 
equines, either. In a recent survey from 
the International Foundation, 80% of 
plan sponsors said their employees are 
not reading communications materials. 

As a communicator, sometimes you 
have to laugh so you don’t cry. Besides, 
hand wringing and hair pulling are for 
amateurs. Benefits communications 
pros are in deeper. Way deeper. 

How deep? We’re glad you asked. 
Read the tongue-in-cheek list be-
low to see where you stand. And, af-
terward, check out www.ifebp.org 
/benefitscommunication, a new re-
source from the International Founda-
tion that provides plan sponsors with 
tools and tips for successful benefits 
communication.

You Know You’re Deep Into the 
Benefits Communication Game 
When . . .

• People ask for your thoughts on 
how the universe began, you say, 
“With an eye-catching subject 
line. If you don’t start with a big 
bang, nobody will bother with 
the rest.”

• You refer to your children as “my 
targeted segments.”

• If you were marooned on a desert 
island, your first order of busi-
ness would be asking the palm 
tree if it had time for a quick 
feedback survey.

• Ordering a drink, you insist on 
bartenders making a “Clarity Na-
vel” since anything “fuzzy” must 
be replaced with clear, concise 
language that can be understood 
by the average bar-going partici-
pant.

• Your biggest fear of an alien inva-
sion is finding out the intergalac-
tic conqueror didn’t read your 
brochure “Ten Things to Avoid 
Saying When Taking Over the 
Planet.”

• You’d rather break a hip than 
break a HIPAA regulation.

• You have two tattoos: One is a 
Japanese symbol for “Important 
benefits information. Your re-
sponse is requested.” The other is 
a red exclamation mark.

• Your dating profile says, “Look-
ing for someone who won’t ask 
a question that was answered 
in the companywide e-mail 
I sent two hours ago.”

• You’re fine with relationships that 
end without closure. But if you 
don’t get proper disclosure, look 
out!

• You have 200 scripts ready to go 
in case a producer wants in on 
your idea for the television spin-
off CSI: ERISA, in which a ragtag 
team of benefits pros communi-
cates different sections of the 
Employee Retirement Income 
Security Act. And here’s the 
hook: This team always plays by 
the rules. 

• Your favorite knock-knock joke 
is :  “Knock-knock.”  “Who’s 
there?” “Missing plan partici-
pant.” “Missing plan participant 
wh . .  .” “IF I KNEW WHO,  
I WOULDN’T BE KNOCKING 
DOOR TO DOOR!”


