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I t’s a fair guess that at least 80% of employees would like 
employers to provide a rainbow-colored unicorn that 
writes their reports and delivers tacos. For now, despite 

any overwhelming desire, organizations have to relegate that 
request to the realm of fantasy. Of note in the real world, 
though, a Canadian Payroll Association (CPA) survey shows 
that more than four out of five (82%) employees want to re-
ceive financial education from their employers, and this ben-
efit isn’t so far-fetched.

In fact, many employers are already starting to act. The 
International Foundation report A Closer Look: Workplace 
Financial Education 2016-2017 shows that two-thirds 
(66.3%) of responding organizations provide financial edu-
cation. That said, one-third of those have just started offering 
it in the past five years, and success can take time. Organiza-
tions were more likely to report having less stressed, more 
financially savvy workers if they had offered financial educa-
tion for five years or more.

The CPA survey suggests a strong need for employee edu-
cation, revealing that 47% of working Canadians are living 
paycheque to paycheque, 41% spend all or more than their 
net pay and 35% report feeling overwhelmed by debt. These 
struggles can have a direct impact on employers, since half of 
surveyed employees said financial stress negatively impacts 
their work performance. 

Organizations that decide the time is now for financial 
education should also note the time of day they provide it. In 
the CPA survey, 54% of respondents indicated a preference 
for financial education provided through lunch-and-learns, 
and only 8% said they would be interested if the education 
took place outside of work hours.

A Closer Look corroborates this insight, revealing that or-
ganizations more often reported their financial education to 
be successful if programs took place during normal work 
hours.

The International Foundation survey revealed other in-
sights into successful financial education programs, includ-
ing improved outcomes if employers assess participant 
needs, provide education on a diverse number of topics, uti-
lize different formats, customize education and make it 
widely accessible.

Specific keys for successful programs mentioned in the 
Foundation report include offering free personal consulta-
tion services, voluntary classes, and online resources and 
courses. Topics in successful programs included investment 
management and asset allocation, preretirement financial 
planning and the Canada Pension Plan/Québec Pension 
Plan.

Together, these reports suggest employers can grant em-
ployees’ wishes for better financial education, with gains for 
both sides. No unicorns required.

financial education— 
hold the unicorn


